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Abstract: To comprehensively and systematically explore the development of user demands identification
based on online reviews, this paper conducts bibliometric analysis and knowledge map analysis with the help
of CiteSpace and VOSviewer. The analysis data are 205 academic papers from CNKI and 404 academic papers
from Web of Science core database. This paper reveals the temporal distribution characteristics, research foci
and future trends in this field. The online review validity, sentiment analysis—based user needs identification
and online reviews—based user satisfaction and loyalty researches are current research foci in this field.
Improving the effectiveness of user demand mining, exacting feature words and themes based on online
reviews, as well as sentiment analysis of online reviews will be the future research trends.
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