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Abstract: [Objective] As technological transformation continues to reshape the global advertising industry landscape, China,
as the world’s second-largest advertising market, faces the regulatory challenges posed by emerging advertising formats
and technological advancements, alongside the pressure of passive compliance with foreign regulations and standards for
Chinese advertising going global. There is an urgent need to leverage standardization as a means to promote the positive
empowerment of technology and the orderly and compliant development of advertising. [Methods] This research employs
methods such as literature review, comparative analysis, and trend analysis. It examines, from a top-down perspective, the
rule frameworks of relevant international organizations, as well as the advertising regulatory systems, the entities responsible
for formulating regulations and standards, and the core content and key orientations of regulations and standards in selected
countries and regions. [Results] The study shows that international advertising standards are evolving from fragmentation

toward systematization, and from principle-based approaches toward more detailed and operational rules. Self-regulatory
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guidelines developed by industry organizations have become a strong complement to the foundational legal framework,

contributing to the formation of a multi-level advertising governance system. Meanwhile, regulatory provisions continue to

be refined with a focus on high-risk areas and sensitive issues in advertising, and are accelerating toward digitalization and

data governance, driven by technological advancements. [Conclusion] Currently, the level of advertising standardization

in China lags behind the pace of industrial development and technological iteration. Accelerating the establishment of an

advertising standards system that aligns with international rules and adapts to the development of emerging technologies

will help promote the high-quality development of the advertising industry and enhance China’s overall industrial

competitiveness and international influence.
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